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Forward-Looking Statements Disclaimer INE ea

Certain information contained in this presentation, particularly information regarding future economic performance, finances,
and; expectations and objectives of management constitutes forward-looking statements. Forward-looking statements can be
identified by the fact that they do not relate strictly to historical or current facts and generally contain words such as “believes,”
“expects,” “"may,” “will,” “should,” “seeks,” “approximately,” “intends,” “plans,” “estimates”, “anticipates” or similar expressions. Our
forward-looking statements are subject to risks and uncertainties, which may cause actual results to differ materially from those
projected or implied by the forward-looking statement.

Forward-looking statements are based on current expectations and assumptions and currently available data and are neither
predictions nor guarantees of future events or performance. You should not place undue reliance on forward-looking statements,
which speak only as of the date hereof. We do not undertake to update or revise any forward-looking statements after they are
made, whether as a result of new information, future events, or otherwise, except as required by applicable law. For discussion of
some of the important factors that could cause these variations, please consult the “Risk Factors” section of the Company's most
recent Annual Report.

Nothing in this presentation should be regarded as a representation by any person that these targets will be achieved and the
Company undertakes no duty to update its targets.
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Strong 1Q24 Results
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10.6%

-5.7%

Mexico Europe South

America .

Same Stores Sales

DOMINO'S PIZZA

1.5%

-1.4%

Mexico Colombia Spain

BURGER KING

6.0%

-1.1%

Mexico Chile

-5.9%

Spain

FULL SERVICE
RESTAURANTS

8%

Full Service Restaurants




Alsea Global Alsea

v The .
@0 é' ‘§ Q Italianni’s P CLl AN b @eesecake
oominss ARl Kine  (Chilis y PRCUANGS Ot

7

1,451 1792 77 76 31 3 237

WS ¢
. ' R W Wy -
ﬁ VIPS Anchies. g 23Ry Ginos
1

qc—)f 29 216 13 20
1 105 M

CLIENTS SERVED

% 3

SEGMENTS

4,641 &) O

UNITS

O
77% corporate ﬁ Cottee Shops ﬁpj—@

23% franchises Full Service H ﬁ

<am, Restaurants - 76 ,OOO

TEAM MEMBERS




Global Loyalty KPIs

Billion Billion
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Digital Sales
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Fundacion Alsea %
. Donated over 25 Certified + 44 R YA
million pesos Starbucks storesas =
4 greener stores,
« Benefited more than reaching 129 in Latin "8

8,000 people America ==

Premio Alsea '@

Fundacion Alsea
together with World
Vision Mexico launched
the third edition of
Premio Alsea
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Sales Improvement
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Debt Profile

Total Debt:

$28,015
Million pesos




Alsea

Financial Ratios

1Q24

Mexican

Chilean g = Total Debt / EBITDA

Net Debt/EBITDA




2024 Guidance Alsea

3SS Revenues

S6 7%-9% >10%

billion pesos

>11% 214.2%

EBITDA EBITDA
Growth Margin

~2.5x 28%-29%

Gross ROE
Debt/EBITDA
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